TOURI SM CULTURE AND HERI TAGE--July Tourism Statistics Avail able

@ obal and national factors affecting the tourismindustry are
having an effect on Nova Scotia's peak tourism season.
Visitation to the province, while up one per cent year-to-date,
is down 12 per cent for the nonth of July.

The total nunber of room nights sold across the province was
down one per cent for July, with regional results ranging froma
two per cent increase in the Annapolis Valley, to no change in
Cape Breton, to a seven per cent decrease on the Eastern Shore.

| ssues such as high fuel prices, security concerns, passport
requi renents, the rising Canadi an dollar, and weat her are
affecting travel fromthe United States to Canada. The nunber of
total visits to Canada fromthe United States for the first half
of the year has dropped by 36 per cent since 2001.

"Everyone in the country is facing these sane chall enges and
there's no doubt that we're feeling it here, especially in June
and July," said Len Goucher, Mnister of Tourism Culture and
Heritage. "We're continuing to work hard to inplenent our

mar keti ng plan and everyone -- government, industry groups and
operators -- is |l ooking at what they can do to bring nore
visitors here into the fall."

The fall advertising canpaign targeting Atlantic Canadi ans wil |
begin to roll out next week, highlighting fall festivals, events
and experiences such as the Celtic Colours International
Festival, Drum, and the Wnes of Nova Scotia Tour. This year's
fall canmpaign will be enhanced to include nore tel evision, print
and direct-to-consuner advertising. The recent success of

special pronotions |ike the MIwaukee Irish Fest should al so
hel p attract people with an interest in Celtic culture to events
like fall's Celtic Colours.

The Tourism Partnership Council, the joint government-industry
group that devel ops Nova Scotia's tourismplans, is working on
the new tourismplan for 2007. Planning wll take into account
the results for 2005 and 2006, factors affecting the industry,
and energing trends in consumer preferences.

"We'l|l be taking a close | ook at everything to see what's
wor ki ng, and what we can do differently to make Nova Scotia nore
conpetitive and to tap into new markets," said M. Goucher.



The |l atest tourismstatistics reflect what the Tourism | ndustry
Associ ation of Nova Scotia heard in its recent industry survey,
in particular that rural operators have noticed a decrease in

| ei sure travel

"As well as continuing to evaluate and strengthen marketing
efforts, all stakehol ders need to | ook at the tourism
infrastructure, transportation access points and product and
service quality,"” said Darlene G ant-Fiander, acting president
of the association.

"There's a shared responsibility to ensure that Nova Scotia can
conpete in a very conpetitive and demandi ng gl obal tourism

i ndustry. Travel preferences and custoner denmands are changi ng
and we nust be confident that at every level, we consistently
deliver a unique and high quality Nova Scotia experience," she
sai d.

In addition to tracking actual visitors, the Departnent of
Tourism Culture and Heritage closely nonitors the nunber of
peopl e seeking travel information online. Visits to
novascoti a.comincreased 21 per cent in July.

"Website visits are up and our industry representatives say that
nore and nore people are booking at the last mnute so we'll
keep wor ki ng hard and see how the season finishes,” said M.
Goucher.

Nova Scotia's conprehensive system for reporting tourism
statistics includes counting visitors, while excluding Nova
Scotia residents, at all entry points to the province, and
gat hering the nunber of roomnights sold fromall |icensed
accommodati on operators around the province.

Detailed tourismstatistics can be found on Tourism Cul ture and
Heritage website at www. gov.ns. ca/dtc/ pubs/insights
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The nunber of tourists visiting Nova Scotia -- though up
one

per cent year-to-date -- was down 12 per cent in July.

Accommodation activity -- neasured by the nunber of room



nights sold -- was down one per cent in July. Results fromthe
various regions varied, froma two per cent increase in the
Annapolis Valley to a seven per cent decrease on the Eastern
Shor e.

The tourismindustry is facing chall enges such as high fuel
prices and security concerns. Visits to Canada fromthe United
states are reaching record | ows.

Tourism Culture and Heritage M nister Len Goucher says
Nova

Scotia is feeling the effects, especially during the peak sunmer
nont hs.
He says everyone, including operators, industry groups and

government, is working hard to bring nore tourists here in the

fall.

They are al so working on the tourismplan for 2007 which
will take into account results fromthe |last few years as well
as

factors and trends affecting the tourismindustry.
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